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Dear Mr Elzas

CTM Appllcation No: 003886983

Mark: “FUTURE” (stylised}

Appllcant: Kent G Anderson

~and-

Oppositfon No: B 866022 thereto by your cllent Fokker Services B.V.
My ref: JL/10124 _ '

Further to my brief letter of 9 January 2007, | apologise for the delay in
getting back to you. However, | have been discussing this case further wich my
cllent, whe has been considering your client’s proposal for a settlement of this
case, along the fines as suggested in your letter of 16" August 2006. 1 am
instructed to respond to you on my client’s behalf as follows.

The extent to which your client’s settlement proposal requires my cllent not anly
to exclude aircraft and alrcraft-related goads and services from his CTM
application, but alse to agree not to use {with no further guallfication as to
where), and to consent to your cllent’s use In the USA of, the mark “FUTLIRE”
appears to go way beyond what is reasonable, both as regards geographical
scope and so far shown by your cllent to be justified In terms of the respective
partles’ pror Hghts, whether in terms of trade mark filing date or date of frst
use. To put my client’s view more succinctly, he believes your client Is trylng to
“bite off too much” and feels he would be losing out too much in acceding to
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The above ks consistent with my client’s general principle that he is unwilling to
enter into any agreement which entalls him giving up righrs, or granting rights o
others, that goes beyond what Is proper and fair. More specifically, my cllent Is
anxious that his own righis In any registratlons and freedom of use of or based
on the “FUTURE” name, both in the EU and the USA (and also elsewhere),
should not be compromised beyond that which he can see ta be appropriate {In
legal ade mark terms) afid commercially reasonable, especlally as regards who
has the relevant senior rights In the relevanc territordes and In respect of the
relevant goods/services of Interest o each slde. With thls in mind, it Is my
cllent’s belleF that your client’s existing proposal Is too general and far-reaching
in your client’s own favour to form the basis of a reasonable and fair setélement.

Nevertheless, my cllent would stll prefer to try and settle this CTM opposlton
amicabty without the need to go as far as the adversarial stapes of the opposition
procedure beyond 21% July 2007, since he sdll believes that a mutually
beneficlal co-existence arrangement should be possible and could still be sorted
out with your cflent taklng adequately Into account both the UK, EU and USA
(at least) and the more precisely defined respective senfér rights positions of
each party in each terrtory. Not only mutal co-existence, but possibly also
working wopether may be an opportunity of intersst to your client - you can see my
cltent’s business activitles and interesis from his website, www. futurevislonaries.com.
However, It does appear that more detalled factual disclosures and discussions
would be needed. If your cllent is amtenable to such further negotfations,
therefore, my cllent wonld welcome further talks, and w that end would
welcone the chance to discuss more detalled proposals and possible terms with
yonr client direct.

Please would yott put the above to yonr client and let us know If and how they
would be prepared to take all this further?

| look forward to hieadng from you.

Yours sincerely

QFatta b

5. Jonathan LInn



Representation of the mark
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Continuation sheet {3 pages}

List of goods and services

Gondsr’se_wlces

Bfeachlng preparatlons and other substances for laundry use;
cleaning, pollshing, scourlng and abrashve preparations; soaps,
perfiimery, esseptal olls, cosmetlcs, deodorants for personal use;
halr lotions; dent!frices.

Sclentlfic, naubical, surveying, electrtc, photographic,
cnematographic, optlcal, welghing, imeasuting, signaling, checking

(supervision), llfesaving and teaching apparatus and Instruments;

apparatus and Instruments for condacting, swiching, transforming,
acrumulating, reguiaing or controlling eiectﬁ@?ty; apparatus for
recording, transinission or reproduction of souid or Images;
magneltlc data carriers; recording discs; automadc vending
machines and mechanisms. for coin-opetated apparatus; cash
reglsters; calculating machines; data processing equlpinent and
computers; computer hardware; comnputer software {Including
software downloadable from the Internet); compact discs; digital
music {downioadable from the luternet}; provislon of
downloadable on-line electronlc publications and dlgltal muslc
telecommunlications apparatus; computer games equipment
adapted for use with TV recelvers; mouse mats; moblle phone
accessorles; contact lenses,. spectacles and sunglasses; clothing for
protection agalnst accident, Irradlatlon or Are; Are-extinguishing
apparatus, '

Vehicles; apparattis for locomotlon by land, air or water;
spacecraft; parts and accessories for alf the aforesald goods in this
class. :

Advertlsing, business management; business administratlon;
accountancy services; provislon of office functions; retall services;
shopping malls; shopphig centres; dealesships; wholesale services;
supply services; rental services; talent agencles; management,
advertislng and markeling of musletans, actors, entertalners, arilsts,
sports stars and celebritles; trading services; organlsatlon, operatlon
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. ralsing finance for business.

and supervision of layalty and incentlve schemes; advertlsing
services provided vla the Intemet; production of television and
radlo advertlsemenis; accountancy; anctloneering; trade fairs;
opinfon polling; data processing; proviston of business Informatlon.

[nsurance services; financlal services; credit services; mvestment

services; real estate services; ullding soclety services; banking

{Incinding home banking); stockbroking; financtal services

provided via the Interneg; Issulng of tokens of value In relatlon to o
bonus and loyalty schemes; provision of financlal thformation;

”

Building services; constructlon services; repalr services; Installadon
services; Instaliation, malntenance and repalr of computer
hardware; painting and decorating services.

Telecommunicatlons services; e-mall services; providing user access
to the Internet (service providers); operatdon c¥seavch engines.

T
)

Educatlon services; provision of tralning; entertalnment services;
provision of sporthyg and cultural actvities; [ottery services;
electronlc games services provided by means of the Internet;
provision of on-line electronic publicatlons and digital music,

Sclendfic, technofoglcal research and industrlal deslms services;

(industrial anafysts and research services; deslgn and development

of computer hardware and software; computer programming and
consultancy services; Instaliation, malntenance and repair of
computer software; deslgn, drawing and coinmissloned writing for
the compliation of web sltes; creating, malntalning and hosting
web sltes of others; complladon, creation and malntenance of
databases and reglsters of domaln names: leasing of access time to
caomputer databases; real estate services; product design and
development services; consultancy services; legal services; llcensing
of Intellectual property; surveying and conveyancing services.

Provislon of food and drink; restaurant, café and bar services;
catering services; contract services relating to provision of food
and drink; home deltvery services; proviston of temporary and
hollday accommodation; booking/reservation services for
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restauranis and holiday accommodation; rertal services,
including rental of food service equipment, furniture, portable
bulldings, rooms, arenas, sports faclitles, concert facilities,
convention and exhibltion [acllitles; health clubs and resoris;
retirement homes; constltancy services relating to hospitality,
cufinary aris; public housing services; child care services; day care
centres; charlty services; travel agency services.

Medical services; healthcare services; hyglene, massage, beanty,
skincare and alternative health care services for human belngs or
anlmals; sperm banks; optical and dental care services; cosmetic
and pilastlc surgery services; chiropractic, osteopathy and
phystotherapy senvces; mental health services; veterinary services;
agricultural services: rental of agricultural, medical and healthcare
equipment; animal breeding services; medical analysls services for
the dlagnos!s and treatment of people; pharmacy advice services;
garden deslgn services,



